
A  Quick Vehicle Wrap Company Guide: 
Finding the Right One for You.  

When your vehicle acts as a mobile billboard for your company, it’s important to choose a 
company that delivers a quality product.  According to a study conducted by the Transportation 
Advertising Council of America, a vehicle wrap in a large metropolitan center may be viewed by 
30,000 – 70,000 people in a day.1 The quality of the wrap can make a big impression on a lot of 
people (either positive or negative!), so finding a company that delivers quality work is 
important. 

It can help to understand a bit about how a wrap is done, before choosing a company. In this 
vehicle wrap company guide, we ask questions that are important in determining if a company is 
the right one for your project.   

·        Does the vehicle wrap company guide you to or offer professional design 
services? 

The graphic that will be installed on your vehicle(s) is part of your company brand, or public 
image. A clear professional graphic that highlights your company in a positive way, and fits well 
on your specific vehicle type is extremely important.  

An experienced company will take into consideration your specific needs, and offer the option of 
a template design (less expensive), or a custom design (more expensive). By using vehicle 
templates to preview how the design will fit, they can help you avoid common pitfalls, such as 
graphics that get cut off or curved awkwardly. 

·        What are your goals for the wrap? 

If you’re a small business, or want personal vehicle customization, you won’t need a vehicle 
wrap company that specializes in wrapping large truck fleet accounts. 

For example, a company with a fleet of trucks will usually choose a commercial wrap, which is 
viewed from a distance. The graphics have low resolution (less ink is used, and the graphic isn’t 
as sharp), and are printed on cheaper vinyl, so the price is lower. These traveling billboards are 
changed frequently, and the ad is never meant to last long. 

 But a smaller vehicle will require a cleaner, sharper design with high resolution , long-lasting 
inks, and a higher-quality vinyl, or it won’t look as good. The higher the resolution, the more ink 
is used – and the better the design will look. 

 When choosing a vehicle wrap company, guide yourself to the right company by asking if the 
options you are offered are a good fit for your project and goals. 



·        Are quality materials used? 

A vehicle wrap involves printing a colorful graphic design on self-adhesive vinyl, then heating 
and wrapping it onto a vehicle. Protective laminate keeps the ink from fading or wearing off. The 
quality of vinyl, ink and laminate used can make a big difference in how the final wrap will look, 
and how long it lasts. 

 If the company cuts costs here, they may cut corners elsewhere. A good quality vinyl will 
stretch better, with fewer bubbles, required cuts and will simply look better. 3M is an excellent 
quality vinyl, and lasts longer than cheaper vinyls. Check whether the company you are 
considering uses 3M or an equivalent quality vinyl. 

 Ink (and color) quality and durability can vary greatly. For instance, eco-soluble inks will only 
last two years. Find out which kind the company you are considering uses, and why.  

·        Does the vehicle wrap company prep the vehicle? 

This is important, since dirt, rust and oil can interfere with the wrap sticking to the vehicle 
surface.  Also, most manufacturers recommend that during application, the vehicle surface 
temperature be at least 600, and the air temperature between 600 and 1000 F.  When considering a 
vehicle wrap company, guide yourself to the right one by asking about their prep procedure. 

·        What is the company’s reputation and experience? 

First, you’ll want to check out the references they provide.  Better yet, ask to see actual vehicles 
that they have wrapped. Ask others about their reputation. 

You’ll want to find out how long the average wrap job will take.  Are the installers certified, 
and/or do they have plenty of experience installing vehicle wrap? Experience counts heavily 
when your vehicle is going to be wrapped in a graphic that will advertise your company to the 
world. 

·        How good is the customer service? 

A company should answer your questions and help you understand that the wrap price will 
depend on several factors: 

a.     The amount of customization required 

b.     The graphic size and resolution 

c.      The size of the surface to be wrapped 

d.     The number of breaks (such as convex or concave surfaces, door handles, windows and 
other items) involved 



.     Desired durability 

The design should work with the vehicle. Full wraps are usual on smaller vehicles, which don’t 
have the same surface area as a large van or truck to work with.  To display a graphic and have it 
visible at a distance, this may be the only way to get enough surface area. A full wrap will cost 
more than a partial, but is still a much less expensive (and more effective) advertising method 
than billboards or radio, in terms of cost per impression. 

You should be allowed to view color proofs to okay before the actual wrap is done. Find out 
what process the company uses if problems come up, and who you would be talking to, before 
you choose a vehicle wrap company.  

·        Is there a warranty? 

A vehicle wrap company should offer a warranty that covers not just the material, but the 
installation. The warranty should state that with normal care (washing and waxing), the graphics 
won’t crack, fade or peel during a specified time. This is normally between two and five years; 
the warranty may vary with the process and materials used.  

·        Cost? 

You might think this is the most important criteria, but in reality, it isn’t always. Instead, look at 
the value you receive for the money you pay. If a company uses quality materials, professional 
custom designs, and has experienced, professional installers, their bid may actually reflect a 
better value than a lower one from a company that uses a cheaper wrap, soluble inks and less 
experienced installers. Your wrap will look better, and last longer, if the company provides high-
quality service. 

Since the wrap will be your “mobile billboard” for the next few years, it may be worthwhile to 
invest a little extra in the short run, for an excellent job. 

By answering the questions in this vehicle wrap company guide, you’ll have a much greater 
chance of finding the right one for your project. 

1. Study published in Outdoor Advertising Magazine, July, 2002 

 


